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IKE little godzillas going on a rampage, they

run through showrooms shricking, jump an

beds and punch holes into leather sofas with
Ikea pencils.

What's worse, some of the culprits are adults.

With its free parking (at its Tampines outlet
drink re-fills, and one-hour child-minding service,
Tkea is as much an adult’s playground asitis one for

dren.

 Los Angeles Times reported on shoppers
e Recuuen Rratores i Gikan with e iction
of buying anything, just Lo take advantage of the
freebies

‘When The New Paper on Sunday visited the Ikea
Tampines store last Sunday, shoppers here came
actoss as being not much different from those
in China,

A store assistant, who has we
Tampines stare for three years
adults jumping on the beds. One bed broke, and wi
had to change the entire set, which cvst $699,

Once, she also had to scoop utine from a toilet
bowl in a showroom.

She said with a sigh: “Chambermaid, salesgirl,
cleaner... ' all thatin one.”

Another store assistant, who has worked with
Thea for 10 years, said: *After weekends, it loaks like
atornado had gone through the store.

Toys are stiewn on the floor. Books on bookshelf
displays have been chucked back haphazardly
mess of pillows, quilts and bedsheers.

Walls e sciibbled o, Packaging s torn.
The weekend carnage is s0 bad that 20 per cent
maore stalf ate mobilised on Monday mornings to

clean up. said an Ikea spokesman.

People et so comfortable here that they treat it
like thei Home  only worse, because they don't
clean up ater

Taking siestas

The New Paper observed some shoppers who -

ook ke they were doing nmu office work, while
s lounged barel sofas and took af
ter-lunch sicstas in

it

tore asistants often have to remind people who
buy takeaway food from (he testausant not to eat in
thekitcher: showrooms.
nders often go unheeded

But theit ren
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lkea customérs treat store like giant playground. They jump on beds, eat, work and sleep here

S0meone even used
toilet bow! in showroom

Said the store assistant: “People know what
Tkea's style is like. If they break something, we don't
ask them how much they are going to pay. We ask
themif they are hurt.”

‘Taking advantage of Tkea’s family-friendly con-
cept were Mrs Dawn Tan and her children, aged

M Tan sat in one of the bedroom displays as
her children climbed onto beds, crawled from one
d

children there for up to an hour. If they don't return
by then, Ikea staff will give them a call,

A father, who wanted to be known only as Mr Mo-
hd, 33, dropped off his two sons, aged 6 and 4, at the
play arca before leaving o meet his wie i Fasi Ris
0 run some errands
o children's play area has more fallesthan
the neighbourhood playground, and I know my
children are well cared for here,” he said.

Tkea takes all this in its stride.

Mr Lars Svensson, deputy store manager of Ikea
‘Tampines, said: “We trust our customers and visi-
tors, and they return that trust by acting n a respon:
sible and respectable manner in our stores. We arc

appy when our customers are happy.

Having a blast

Their customers and their children - as many as
20,000 0n a Sunday - are obviously having a blast at
the store.

But it does not always translate into higher sales,
as only three out of 10 shoppers end up buying
something, said the store spokesman.

Mr Svensson was cool about this, saying: “Even if
you don't buy anything the first time, second time
or even fifth time, eventually there: will be a nced for
something in your house, and then chances are you
will buy from us.

Even when customers end up breaking items in
the store, the management maintains ts policy of
letting customers try everything “su that they can be
confident with helr puhase decisions”

vensson said: “We are constandly striving to
i hiagee s cut down on waste, but there is

%A% botme. my ehkieen only hiavs one bedsoom
set. Here, they get various different settings. i be
comes their playground,” she said

Mrs Tan, who works as a fund-raiser for a charity
organisation, said the family usually heads to Pasic
Ris Park on Sundays, but it was raining that day

She was upfront about not planning to make any
purchases

Mrs Tan wasn't the only parent treating Tkea like

a giant playground. Others were seen leaving their
children at the children’s play area before heading
for the exit.

‘There are no signs to indicate that only custom:
exs can use the play area facilitics, 50 it's no wonder
some people sec itasa child-minding service

The service is free and parents can leave their

from
continuing to trust our visitors. I is a win-win

“Wotail consultant Lynda Wee saying that Ikea's
concept of “experiential roualing’ lemn the
tomer try before buying -

More so when more’ p:nple are Lummg 10 online
purchases nstesdof viskings
W retadless o ot allow cussoms
to try out the products, they are no different from
online retailing, which provides competitive prices
and product information only.”

Agreeing, tax associate Adrian Koh, 27, who was
shopping for furniture with a friend, felt the faml—
ly-friendly concept will make people spend tim
the stor, ncreasing the chantes of therm maling a
purchase.

“It’s better than
taking them

to a movie,
because it’s
free and
there’s a big
space for them
to run around

and have fun.”

~Mus Dawn Tan (left, with
her three children)
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50 GOOD:
This customer
found himself
acomfortable
place tosit.
Is he taking
the chance

to get some
‘work done?

allowed to stay
for an hour,
but there can
stil bea
half-hour wait
on Sundays.



