SERANGOON'’S OK
Spring cleaning of Serangoon
Garden market yesterday morn-
ing kicked off the relaunched
Singapore’s OK (SOK) campaign.
The campaign was last rolled out
during the 2003 Sars outbreak.
The programme aims to raise -
hygiene in areas with high human traffic and increase public confidence.
Measures include engaging town councils to implement a reqular cleaning
regime, one of the requirements of a voluntary SOK accreditation.
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