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ANNEX G 
RESTROOM SPECIALIST TRAINING COURSE 
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ANNEX H 
 
RISK ASSESSMENT AND CONTROL STATEMENT - SAMPLE 
 
 
Method Statement  
 
Client details Name:  Company ABC Pte Ltd 

 
Client Site address Contact Person of ABC Pte Ltd 

 
Activity –risk To clean office premises safely 

 
Implementation and Control of Risk 
 
Hazard Task – Risk Method of Control 

 
Removal of debris within building Debris will be removed in appropriate refuse 

sacks with care taken not to overload sacks or 
cleaners. 

Wet mopping in restrooms Wet mopping will be appropriately signed and 
care taken by trained toilet cleaners. 
 

Site Control 
 
Client Awareness The client shall be kept aware of the progress of 

the work at all stages and immediately made 
aware of any problems or hazards that may 
occur.  
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ANNEX I 
 
HAPPY TOILET SCHOOL EDUCATION PROGRAMME 

 

 

 

 

 

 

 
1 Often than not, we hear people commenting that Singapore's public restrooms 
are dirty, smelly and wet, especially in common places such as hawker centres.  
 
2 However, whose responsibility is it - the cleaners or users or both? Users play an 
equally important role in keeping the restrooms clean; clean restrooms are not merely 
the responsibility of cleaners. As a user, by practicing simple toilet etiquette, the 
restrooms can be a cleaner and more hygiene environment for everyone to use.  
 
3 As such, we need to groom Singaporeans from young to be more gracious and 
considerate toilet users. We need to start educating the young - the future of our society 
- about good toilet etiquette and inculcating the right social values in them.  
 
4 This is especially important since young children are usually susceptible to 
harmful bacteria and virus. Good toilet habits such as washing your hands with soap 
after use are good preventive measures in protecting themselves against contagious 
diseases such as SARS, HFMD (Hand Foot & Mouth Disease) and norovirus 
gastroenteritis (gastric flu).  
 
5 To reach out to the young, RAS (a Community Involvement Programme 
approved organisation) has initiated a public health educational programme for the 
primary and secondary school students.  
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6 The Happy Toilet School Education (HTSE) programme is an ongoing fun 
educational initiative that is set out to achieve the following objectives:  
 

¾ Inculcate Good Toilet Etiquette, Personal Hygiene Habits and Social 
Responsibility in the Students;  
 

¾ Raise the Cleanliness Standards and Overall Image of School Restrooms; 
and  
 

¾ Support the 'Singapore's OK' Programme for Schools. 
 

7 There are five phases for primary schools and four phases for secondary 
schools.  
 
Primary schools:  

¾ Phase 1 - A workshop for 15 to 40 Restroom Ambassadors, handpicked 
by you and other teachers in charge. It would be a 45 minute to 1 hour 
training workshop involving the teaching of hygiene and responsibilities as 
Restroom Ambassadors along with offering ideas on how the restrooms 
can be decorated; 
 

¾ Phase 2 - A 20 to 25 minute assembly talks for the school educating them 
on toilet hygiene and germs and bacteria; 
 

¾ Phase 3 - The LOO activity whereby the Restroom Ambassadors along 
with the chosen classes or clubs come together to plan, and perform the 
chosen activity - decorating your school restrooms. This could take 
between 1 to 4 months depending on the number of restrooms your 
school has chosen to decorate (minimum of 2); 
 

¾  Phase 4 - Audit and certification. One of us would come down to audit 
and certify the cleanliness and decorations of the restrooms that are done 
up; and 
 

¾ Phase 5 - Recognition of achievement - Presentation of plaques and 
certificate.  
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Secondary schools:  
 

¾ Phase1 - Workshop for 15 to 40 Restroom Ambassadors, handpicked by 
you and other teachers in charge. It would be a 45 minute to 1 hour 
training workshop involving the teaching of hygiene and responsibilities as 
Restroom Ambassadors along with offering ideas on how the restrooms 
can be decorated; 
 

¾ Phase2 - The LOO activity whereby the Restroom Ambassadors along 
with the chosen classes or clubs come together to plan, and perform the 
chosen activity - decorating your school restrooms. This could take 
between 1 to 4 months depending on the number of restrooms your 
school has chosen to decorate (minimum of 2); 
 

¾ Phase3 - Audit and certification. One of us would come down to audit and 
certify the cleanliness and decorations of the restrooms that are done up; 
and 
 

¾ Phase4 - Recognition of achievement - Presentation of plaques and 
certificate.  

 
 
8 Supported by the National Environment Agency (NEA), the HTSE programme 
has improved the cleanliness and users' behaviour in many schools. Since its official 
launch in July 2005, more than 200 primary and secondary schools have actively 
participated in this fun and enriching programme. 
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ANNEX J 
 
MODEL RESTROOMS @ SCHOOLS PROJECT 
 
 
1 From April 2009, RAS and its valued partner, Initial Hygiene initiated the Model 
Restrooms @ Schools initiative successfully launching it at 6 different schools. These 
schools were carefully selected by RAS based on its valued contribution to our school 
outreach programmes. Initial Hygiene generously came in as our partner to adopt 2 
restrooms (1 boys and 1 girls) situated at areas of the highest traffic performing a 
thorough deep clean of each restroom and installing important hardware such as a 
better placed hand dryer, soap dispensers and toilet roll dispensers with the added 
commitment to maintain the hardware throughout the course of this initiative. A further 
assembly talk and mass hand washing exercise is currently being conducted at each 
school for students to be well versed with the hand washing steps and the importance of 
incorporating it into their daily lives. 
 
2 The schools that were chosen were strategically selected from each of the 5 
Community Development Council (CDC) areas along with adding a private school. They 
are Zhangde Primary School (Central CDC), Si Ling Primary School (North West CDC), 
Meridian Primary School (North East  CDC), Yew Tee Primary School (South West 
CDC), Geylang Methodist Primary School (South East CDC) and DPS International 
School. These schools have reaffirmed their commitment to public toilet hygiene and 
towards maintaining their lucrative status as a Model Restroom example for other 
schools to follow. As the plaque states outside each of those model restrooms: 
‘Welcome, A Pleasant Experience Awaits!’ 
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ANNEX K 
 
SCHOOL AND PUBLIC EDUCATION PROGRAMMES 
 
 
A NEW SCHOOL EDUCATION PROGRAMME 
 
Introduction 
 
1 The S.T.A.R. Awards Programme for pre primary, primary and secondary 
schools is the next evolution of restroom and hygiene education in schools. Sustaining 
Toilets as Restrooms or STAR adopts a more holistic approach that replaces the 
previous Happy Toilet School Education programme. The Restroom Association has 
identified STAR as an imperative answer to meet schools’ needs in tackling perennially 
dirty toilets. Converting students, teachers and the school culture to accept that toilets 
need to be treated as quality restrooms is the key to sustaining hygiene and social 
etiquette amongst daily stakeholders. The introduction of STAR was due to the 
incorporation of feedback RAS received about the need to ensure that quality education 
programmes are matched with quality restrooms and properly trained cleaners. This 
programme also follows the mission of the LOO Campaign which is to spread equal 
focus on the owners & operators, cleaners & contractors and users. 
 
Project Details 
 
2 The RAS network of over 250 pre-primary, primary and secondary schools will be 
tapped into for participation in the STAR awards programme. The school management 
and the teacher in charge will be heavily involved when introducing three key areas of 
focus; implementing and education and awareness programme for students, checking 
the standards of the cleaners and assessing the design of the restrooms. 
 
3 The process and execution of each area of focus are as follows: 
 

¾ Education and awareness – The theme of ACTIONS or Appreciating 
Clean Toilets in Our Neighbourhood and School will be adopted via a 
series of assembly talks and workshops. The teacher in charge will 
coordinate with RAS on a timeline and identify a set of students to 
undertake a project to raise awareness of restroom hygiene and social 
graciousness. The identified students would engage in projects such as 
decorating their school toilets, staging exhibitions or presentations, adopt 
a Welfare Association or coffee shop outside of school to promote 
restroom cleanliness and / or create games, sketches, educational 
material, etc. The main outcome of students engaging in these community 
service projects is to encourage peer-to-peer teaching letting students 
learn from one another about good etiquette practices. RAS staff will guide 
students during the process and assess their viability upon completion 
using internal rubrics of assessment. The assembly talk conducted by 
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RAS staff serves to spread awareness on a large scale. There will be 
interactive opportunities and prizes on offer integrated with the talks and 
workshops to encourage student responses. The school must complete all 
components (Assembly Talk, Workshop and project) within one calendar 
year in order to have completed the education phase; 

 
¾ Standards of cleaners – RAS staff will work with the Operations Manager 

of each school to check the qualifications and cleaning routines of all 
cleaners of the school. This phase is necessary to ensure that only RSTC 
certified cleaners are provided by the appointed cleaning contractor and to 
ensure that they diligently follow a proper cleaning schedule. Once these 
checks have been made and verified, the school passes this phase and 
qualifies for the minimum of a SILVER STAR (refer to assessment criteria); 
and 
 

¾ Design of restrooms – First class education facilities need to have quality 
restrooms. All schools need to be accountable for the type of restroom 
standards they provide on their premises. Using the RAS developed self 
assessment checklist, RAS staff and volunteer eco assessors will check 
all the restrooms in each participating school to ensure that each restroom 
is functional and user friendly. Only when all restrooms pass the checklist 
criteria will the school then be eligible for the GOLD STAR (refer to 
assessment criteria). 

 
4 Here is the breakdown of how schools are accredited: 
 

¾ To be awarded the BRONZE STAR – The school will need to successfully 
complete the education component; 
 

¾ To be awarded the SILVER STAR – The school will need to successfully 
complete the education component and have cleaners that are RSTC 
certified; 
 

¾ To be awarded the GOLD STAR – The school will need to successfully 
complete the education component, have cleaners that are RSTC certified 
and have ALL their restrooms passing the standards of the RAS self 
assessment checklist; and 
 

¾ Schools will receive their respective plaques upon successful completion 
and audit of their involvement in the STAR awards programme and their 
achievement will be published in our RAS website in a similar format to 
the LOO map. All awarded have a validity period of one year only and 
schools wishing to renew their involvement have to once again participate 
in the following year. To acknowledge sustained achievement, schools 
that are awarded GOLD in successive years will be awarded the 
PLATINUM STAR. 
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Identified benefits of STAR 
 
6 The STAR awards serve to recognise schools that dedicate efforts to ensure a 
quality standard of restroom cleanliness for its students and teachers. Aside from 
promoting user awareness and social responsibility, there is a growing need for checks 
on school facilities and the quality of service provided by cleaners. As stated in the 
introduction, feedback was considered in the creation of STAR. This feedback stems 
from parents and students who have feedback that restroom facilities, especially toilets 
in high use areas occasionally are not clean enough. Upon further investigation, the 
schools that were identified had actually completed a round of the HTSE programme. 
This proves that education is not the only way of improving good restroom culture in 
schools. Stressing the need to spread the focus equally on the other two areas, RAS is 
confident that by the end of the next forthcoming financial year, its report of assessment 
will be encouraging. 
 
 
A PUBLIC EDUCATION PROGRAMME 
 
Introduction 
 
1 Providing a quality education and awareness programme is paramount to any 
goal or objective seeking fruition. The pursuit of influencing hearts and minds to adopt 
good toilet culture and refrain from unhealthy practices has been a challenging one. 
Catering to many different social groups and introducing customized talks to emphasize 
on related interests is something RAS has been contending with. RAS has also 
acknowledged that talks and lectures to adults, particularly senior citizens do not always 
fulfil the desired learning objectives and outcomes due to a myriad of reasons. 
Embracing this shortcoming, RAS intends to approach the heartland areas via the 
frequenting of places that people identify with. A series of innovative awareness 
programmes are now ready for execution with the support of a number of owners and 
operators. F&B owners and operators, regional libraries, construction sites and hawker 
centres are now joining RAS to educate their patrons to ensure that their restrooms 
maintain at least a 3-star HTP standard. Hence RAS proposes an improved public 
awareness programme that moves aware from the traditional lecture format to make 
hygiene education messages more impactful and relevant. 
 
Project details 
 
2 This new public awareness drive sees RAS going to its partner organisations like 
the F&B outlets such as coffee shops, National Library Board (NLB) and other highly 
frequented establishments to educate customers and users on social graciousness.  
 
3 For example, RAS will go to a coffee shop and distribute tissue packets which 
have messages like “This coffee shop has just achieved a 3-star rated toilet. With your 
help this rating can be maintained.” Or, “This coffee shop is currently undergoing an 
audit for toilet cleanliness. Help us achieve this goal.” Along with giving tissue packets, 
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fridge magnets and car decals, souvenirs that will subsequently bear more prominence 
will be distributed to the customers. RAS believes that these subtle messages can do a 
better job than a talk or a lecture. While the public is being educated, food vendors and 
servers will also go through a talk on basic hygiene. This is to ensure that a high 
standard of food preparation is maintained. Schools will also be roped in whereby 
students from neighbouring schools ‘adopt’ their coffee shops and help by either 
distributing the collaterals or designing and putting up their own posters in and around 
the coffee shops. This integrated effort will see awareness generated across the 
different age groups. 
 
4 Through a series of meetings with NLB, there will be a series of awareness 
programmes at a few libraries. Awareness material exhibited during the World Toilet 
Summit and Expo will be brought for public viewing at regional libraries. RAS will also 
have volunteers stationed to provide education material and teach people who come to 
view the exhibits. Regional libraries are synonymous with having good crowds 
especially on weekends and RAS hopes to develop a comprehensive awareness 
package that on its own can serve as a good educational tool for people of all ages. 




